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PRESS RELEASE 

Survey says: Europeans Are Creative 
 

• 70 percent of all Germans describe themselves as creative; France: 65 percent, 
United Kingdom: 72 percent  

• Media content inspire users in their own creative activities  

• Creative industries in core European countries generate €128 billion in gross 
value added and work for 3.3 million people 

 

Gütersloh/London, September 23, 2014 – A majority of people in Germany, France and 

Britain feel they are creative. According to a recent TNS Emnid survey commissioned by the 

international media company Bertelsmann, 65 percent of French people, 70 percent of 

Germans and 72 percent of Britons describe themselves as creative people. Among the most 

popular creative activities are artistic endeavors such as painting, singing or playing music. 

One in four respondents use the Internet and/or social media for creative pursuits such as 

writing their own texts. Only one in five people create their own content on paper, however. 

In their creative activities, people allow themselves to be inspired by media content and 

products such as TV programs, books, newspapers, magazines, music and games. These 

are some of the results of a report on Europe’s creative hubs carried out by the British 

research company Enders Analysis, and presented by Bertelsmann in London today.  

 

For the first time, the study also charts the economic relevance of Europe’s three largest 

creative nations – Germany, France and Britain, indicating that the 392,000 companies in the 

creative sector in these countries generate gross value added of about €128 billion a year 

and employ 3.3 million people. The industry therefore contributes significantly to value 

creation, employment and social participation in Europe.  

 

Thomas Rabe, Chairman and CEO of Bertelsmann, said: “Europe is a creative center of the 

world: The content generated by the creative economy provides information, inspiration and 

entertainment for millions of people every day, and promotes the cultural wealth of Europe. 

At the same time, strong creative companies are an engine and a pillar of the European 

economy. As Europe’s biggest media company, Bertelsmann works to ensure that it will 

continue to be worthwhile for creative people to develop new content and ideas in the digital 

age. This requires up-to-date copyright legislation.”  

 

As the study shows, Germany – in terms of economic size – is the leading location for 

creative industries in Europe (€ 49 billion gross value added in 2011), followed by the U.K.  

(€ 44 billion) and France (€ 35 billion). France has the most jobs in the creative sector at  

1.2 million, slightly more than Germany (1.1 million) and the U.K. (1.0 million).  
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In the use of individual media, the study shows differences between the compared countries 

as well as between different age groups: For instance, just under two-thirds of all Germans 

read magazines on a weekly basis, while in France the figure is 45 percent, and 40 percent 

in the U.K. – where every second respondent (52 percent) reads a book at least once a 

week, slightly more than in Germany (47 percent) and significantly more than in France  

(36 percent). Interest in magazines is most pronounced in the 40- to 65-year-old age group – 

an especially well-heeled demographic. By contrast, younger media users prefer to watch 

videos. Across all ages and nationalities, apart from television, music is the most popular 

form of media consumption.  

 

For the study TNS Emnid, on behalf of Bertelsmann, interviewed a total of 3,016 people in 

Germany, France and Britain in July 2014 regarding their views on the creative economy and 

their personal media consumption.  

 

The complete study can be found here:  

http://www.bertelsmann.com/media/news-und-media/downloads/europe-s-creative-hubs-

london-2014.pdf 

 

 

About Bertelsmann 

Bertelsmann is an international media company whose core divisions encompass television  

(RTL Group), book publishing (Penguin Random House), magazine publishing (Gruner + Jahr), 

services (Arvato), and printing (Be Printers) in some 50 countries. In 2013, the company’s businesses, 

with their more than 111,000 employees, generated revenues of €16.4 billion. Bertelsmann stands for 

a combination of creativity and entrepreneurship that empowers the creation of first-rate media, 

communications, and service offerings to inspire people around the world and to provide innovative 

solutions for customers. 
 

 

For further questions, please contact: 
 
Bertelsmann SE & Co. KGaA 
Andreas Grafemeyer 
Senior Vice President Media Relations 
Phone: +49 – 52 41 / 80 24 66 
andreas.grafemeyer@bertelsmann.de 

 

 


